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ABSTRAK 
 
Kartika Lestari Handayani, 2015; Pengaruh Citra Merek dan Kualitas 
Produk Terhadap Keputusan Pembelian (studi banding konsumen Indomie 
dan Mie Sedaap). Skripsi, Jakarta: Konsentrasi Manajemen Pemasaran, 
Program Studi Manajemen, Jurusan Manajemen, Fakultas Ekonomi, 
Universitas Negeri Jakarta. Tim Pembimbing: Dr. Mohamad Rizan, SE, MM 
& Agung Kresnamurti RP, ST, MM 
Tujuan dari penelitian ini adalah: 1)Untuk mengetahui deskripsi variabel 
keputusan pembelian (purchase decision), citra merek (brand image), kualitas 
produk(product quality) mie instan Indomie dan Mie Sedaap. 2)Untuk menguji 
pengaruh citra merek (brand image) terhadap keputusan pembelian (purchase 
decision). 3)Untuk menguji pengaruh kualitas produk (Product quality) terhadap 
keputusan pembelian (purchase decision). 4)Untuk menguji pengaruh citra merek 
(brand image) dan kualitas produk (Product quality) terhadap keputusan 
pembelian (purchase decision). Objek penelitian ini ialah 110 responden yang 
menjadi, atau telah menjadi konsumen Indonie dan Mie Sedaap. Hasil pengujian  
hipotesis menunjukan adanya pengaruh yang signifikan dari citra merek dan 
kualitas produk terhadap keputusan pembelian (Indomie: 59,5%; Mie Sedaap: 
8,6%).  
Kata kunci: Citra merek, kualitas produk, keputusan pembelian, mie instan 
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ABSTRACT 
 
Kartika Lestari Handayani, 2015; The Influence of Brand Image and Product 
Quality Toward purchase decision (Comparison Between Indomie and Mie 
Sedaap consumen).Skripsi, Jakarta: Marketing Management Concentration, 
Management Study Program, Department of Management, Faculty of 
Economics, State University of Jakarta. Advisory: Dr.  Mohamad Rizan, SE, 
MM & Agung Kresnamurti RP, ST, MM 
The purpose of this research are: 1)To know the description of purchase decision, 
brand image and  product quality of  consumen of Indomie and  consumen of Mie 
Sedaap, 2) test empirically the influence of brand image toward purchase decision 
of consumen of Indomie and  consumen of Mie  Sedaap , 3) test empirically the 
influence of product quality toward purchase decision of consumen of Indomie 
and  consumen of Mie  Sedaap, 4) test empirically the influence of brand image 
and  product quality toward purchase decision of consumen of Indomie and  
consumen of Mie  Sedaap. Object of the research consist of 110 respondent that 
already be a comsumen of Indomie and Mie Sedaap. The hypothesis test shows: 1) 
there is significant influence from brand image and product quality toward 
purchase decision (Indomie: 59,5%; Mie Sedaap: 8,6%). 
Keywords: brand image, product quality, purchase decision, mie instant 
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